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Athens November 21,2025



PRESENTATION OF ACTIONS, EVENTS & DATA
within the framework of developing
the Information Campaign
“GLAFKI”
on the conditions of Geographic Atrophy (GA) and Age-Related Macular Degeneration (AMD).
“Awareness, collaboration, and responsibility contribute to the promotion of healthy vision.”


The Hellenic Retina Society (H.R.S.), which represents individuals suffering from rare hereditary–degenerative diseases of the retina, the macula, and the optic nerve, announces the completion of the development of the Information Campaign “GLAFKI” on Geographic Atrophy (GA) and Age-Related Macular Degeneration (AMD). The campaign was implemented from October 2024 through the end of 2025.
The “GLAFKI” Information Campaign was organized and coordinated by The Hellenic Retina Society (H.R.S.), in cooperation with and with the support of the following organizations:
A) Center for Education and Rehabilitation of the Blind (K.E.A.T.)
B) National Intermunicipal Network of Healthy Cities – Health Promotion (E.D.D.Y.P.–H.P.)
C) Hellenic Vitreoretinal Society (E.E.Y.-A)
D) Hellenic Gerontological and Geriatric Society (E.G.G.E.)
E) Hellenic Society of General/Family Medicine – “Hippocrates” (E.G.O.I.E. – “Hippocrates”)
F) Panhellenic Association of Health Visitors (P.S.E.Y.)
G) National Federation of the Blind (E.O.T.)

The “GLAFKI” Information Campaign aimed to raise awareness and provide information to the general public, including patients and their families, representatives of organizations and public services, as well as to support the continuing education of healthcare professionals. Its goal is to highlight and foster understanding of the key challenges associated with Geographic Atrophy (GA) and Age-Related Macular Degeneration (AMD), particularly in the areas of prevention, medical and pharmaceutical care, rehabilitation, and addressing patients’ socio-economic and psychological needs.


The objectives of the campaign:
a) To establish a framework of mutual understanding, cooperation, and support among organizations, services, and civil society stakeholders in addressing issues related to the prevention of severe vision loss, with particular emphasis on Geographic Atrophy (GA) and Age-Related Macular Degeneration (AMD).
b) To contribute to the development of public policies for the prevention and management of conditions that lead to severe vision loss and vision disability, in conjunction with policies on ageing, safe mobility, accessibility, quality of life within the built environment, and related areas.
c) To develop printed, digital, and educational materials aimed at raising awareness and informing the public and patients, including the training and continuing education of physicians and healthcare professionals.
d) To contribute to the organization of interventions and actions that promote the adoption of healthy behaviors for the advancement of healthy vision, with an emphasis on prevention, early diagnosis, early intervention, referral, self-care and hygiene, and rehabilitation.

The central message of the “GLAFKI” Information Campaign:
“Awareness, collaboration, and responsibility contribute to the promotion of healthy vision.”

The “GLAFKI” Information Campaign received the support and endorsement of the Ministry of Health (Protocol No. 51705 / 09-10-2024; Decision ID: ΨΕΦΕ465ΦΥΟ-ΨΣ7). In addition, a Cooperation Agreement was signed with the National Intermunicipal Network of Healthy Cities – Health Promotion (E.D.D.Y.P.–H.P.) during the Panhellenic Conference, held on 13 October 2024 in Mandra, Attica.

Furthermore, for the development and completion of the “GLAFKI” Information Campaign, The Hellenic Retina Society (H.R.S.) received Unrestricted Educational Grant from the pharmaceutical company ROCHE HELLAS S.A. to support the printing and distribution of informational materials, the creation of a dedicated section on the H.R.S.  website (www.retina.gr), as well as the organization of six (6) in-person awareness and information events for the public, in addition to several online events with the same content.
The “GLAFKI” Information Campaign was officially launched with its opening presentation event on Tuesday, 15 October 2024, held in the Municipal Council Hall at the Kallithea City Hall. Representatives of all the partner organizations attended the event, presenting an overview of their overall activities as well as their individual contributions to the “GLAFKI” Information Campaign.
Overall, within the framework of the “GLAFKI” Information Campaign, the following actions and events were implemented:

1) Development, printing, and distribution of printed and digital informational materials:
· Tri-fold informational leaflet on Geographic Atrophy (GA) 
· Tri-fold informational leaflet on Age-Related Macular Degeneration (AMD) 
· Update and reprinting of the informational booklet on Age-Related Macular Degeneration (AMD) 
· Reprinting of the Amsler Diagnostic Test (attached in PDF format to this email) 
All of the above materials were developed with the support of the Hellenic Vitreoretinal Society and the Hellenic Ophthalmological Society.

2) Development of a dedicated section for the “GLAFKI” Information Campaign on the H.R.S.  website, presenting all Greek and foreign-language materials (reference texts, reports, documents, etc.), as well as the programs of the campaign’s events.
(A corresponding section was also created on the websites of the partner organizations.)

3) Development of presentation materials:
· Seven (7) PowerPoint presentations used in online training seminars for healthcare professionals and local government (municipal) staff, as outlined below. 
· Six (6) additional PowerPoint presentations used in online and in-person public awareness and information events. 
It is noted that all of the above presentations were prepared by representatives of the partner organizations.

4) Organization of five (5) online training seminars for healthcare professionals working in National Health System (NHS) healthcare units and municipalities (approximately 200 participants), held between November 2024 and January 2025.
Specifically, the online training sessions were conducted via Zoom Webinar on the following dates:
· Thursday, 21 November 2024 
· Friday, 29 November 2024 
· Thursday, 12 December 2024 
· Thursday, 16 January 2025 
· Thursday, 23 January 2025 
· 

5) Organization of seven (7) online informational events for the public, enabling participation by organizations from regional authorities. These events were conducted via Zoom Webinar and had an approximate duration of 2.5 hours each.





The dates on which the above-mentioned online public information events were held are presented in detail in the table below:
	Region
	Date

	Western Macedonia
	Thursday, 30 January 2025

	Central Macedonia
	Tuesday, 11 February 2025

	Eastern Macedonia & Thrace
	Tuesday, 11 March 2025

	Northern & Southern Aegean
	Thursday, 20 March 2025

	Peloponnese, Western Greece & Southern Ionian
	Thursday, 3 April 2025

	Thessaly, Central Greece & Epirus
	Tuesday, 23 September 2025

	Crete & Southern Aegean
	Wednesday, 15 October 2025



1) Organization of six (6) in-person public awareness and information events
Six (6) in-person public awareness and information events were organized, each with a duration of approximately three (3) hours, and held in Athens, Thessaloniki, Ioannina, Larissa, Patras, and Heraklion (Crete).
The dates, cities, and venues of the events are listed below:
	City
	Venue
	Date

	Athens
	Cultural Center of the Municipality of Athens
	Tuesday, 10 December 2024

	Thessaloniki
	Archaeological Museum of Thessaloniki
	Saturday, 15 February 2025

	Patras
	Technical Chamber of Greece – Western Greece Branch
	Saturday, 5 April 2025

	Ioannina
	Archaeological Museum of Ioannina
	Saturday, 31 May 2025

	Larissa
	“Hatzigianni” Cultural Center, Municipality of Larissa
	Saturday, 27 September 2025

	Heraklion (Crete)
	KE.KOI.F. – A.P.I. Katsabas, 2nd Municipal District of Heraklion
	Saturday, 18 October 2025




2) Media outreach
During the distribution of all event invitations and programs, a Press Release containing comprehensive details of the “GLAFKI” Information Campaign was also disseminated.

3) Development of a unified public awareness presentation
A single standardized PowerPoint presentation was developed for public awareness purposes. This presentation has been used and will continue to be used by trained participants to raise awareness and inform the public at the local level.
Target audiences include middle-aged and older adults, employees, retirees, administrations and members of Open Care Centers for the Elderly (KAPI), municipal and regional social services, representatives of the Church and cooperatives, as well as members of civil society organizations (e.g. disability associations, cultural and local community groups).

4) Development of a data collection tool
A data collection tool was developed in the form of a Google Form, titled E.E. GLAFKI.DATA, through which data from local-level public awareness activities are recorded.
The purpose of this tool is to monitor, evaluate, and provide feedback on actions addressed to the general public, as well as to enable future statistical analysis of the collected data.
E.E. GLAFKI.DATA Google Form

5) Collaboration on policy-oriented guidance
Collaboration was established with the National Intermunicipal Network of Healthy Cities – Health Promotion (E.D.D.Y.P.–H.P.) for the formation of a scientific working group tasked with enriching existing guidance documents related to accident prevention, healthy ageing, and safety in the urban environment for local authorities.
These guides were expanded to include measures and actions addressing the needs of people with visual impairment, particularly older adults.
The relevant text was approved by the Scientific Committee of the Network in October 2025.

6) Use of social media and mass media
Social media and mass media were utilized at national and regional levels, including appearances on radio and television programs and publications on online news platforms, to further promote the objectives and activities of the “GLAFKI” Information Campaign.

The Hellenic Retina Society (H.R.S.) has successfully completed the extensive and highly significant work carried out during the development and implementation of the “GLAFKI” Information Campaign, with the valuable contribution and close collaboration of scientific and social organizations.
It is noted that multiple benefits were achieved, both in terms of the design, organization, and implementation of actions, as well as in the development of policies and the adoption of measures at the level of local authorities, with a central focus on prevention and the promotion of healthy vision among the general population, and particularly among older adults.
The objective of raising awareness and informing the general public, as well as networking organizations and healthcare professionals with local civil society stakeholders, was achieved with notable success, reaffirming the central message of the “GLAFKI” Information Campaign:
“Awareness, collaboration, and responsibility contribute to the promotion of healthy vision.”
From December 2025, the Board of Directors of H.R.S.  announces the initiation of actions aimed at implementing expanded awareness and information activities for the general public, in collaboration with organizations, public services, and civil society groups at local and regional levels.
These activities will be carried out by healthcare professionals from public National Health System (NHS) units, local government officials, as well as members of professional and scientific organizations, with the goal of improving prevention, early diagnosis, and therapeutic management of Geographic Atrophy (GA) and Age-Related Macular Degeneration (AMD).

For more information about The Hellenic Retina Society (H.R.S.)  and its activities, please visit: www.retina.gr or contact us via email at: hellenic.retina.society@gmail.com 
The Board of Directors
The Hellenic Retina Society (H.R.S.)
Postal Address: P.O. Box 8159, Postal Code 10210
Tel.: +30 210 523 8389
Fax: +30 210 524 6930
Head Office: 14 Veranzerou Street, 2nd Floor, Omonia, 10432, Athens, Greece
Email: hellenic.retina.society@gmail.com
Website: www.retina.gr
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